
11: CONNECT WITH INFLUENCERS

INFLUENCERS TO CONNECT WITH IN SOCIAL 
MEDIA

In addition to personal connection, you will want to connect with some choice influencers in social media. The 
benefits are far and wide. On Facebook, if people who have a lot of friends/fans interact with you it gets their 
friends/fans eyes on you, and also could pull you up higher in the “Top News” feed algorithm.  Additionally it 
gives the impression to those watching you that you are a peer of the influencers. 
The best ways to do this are:
1. GIVING. Re-tweet people, with complimentary notes attached. Re-post people’s FB posts on your own page, 
tagging them.
2. SEND/POST/TWEET DIRECT MESSAGES. I’ve had some of the biggest entrepreneurs anywhere stop me at 
events, know me by name and chat because prior to the event I sent a tweet that said “I so cannot wait to see 
you at _____ (name of event)”. I had sent the same tweet to all the speakers at the event, and one of them then 
requested I put together a business proposal for them - at no suggestion of my own!
You will find that people who are highly influential often get a lot of people who try to get things from them or 
connect with them from a very superficial place. People are grateful for real connection - especially when they 
feel like they don’t get a lot of that.
In the same way that you think about the psychographics for your target market, think about the people further 
on the path than you and what makes them tick. Early in my business I could get people to allow me to live 
stream their speeches at live events without contracts simply because I would ask people who I knew wanted 
exposure - they sometimes would not understand what Ustream was, so I would say that it was like being on TV. 
That was exactly what many of them want in their future, so the answer was yes. And I then was perceived as 
very cool by people as I was providing social media for clients that were much bigger than I had at the time.

YOUR SIX FIGURE BUSINESS PLAN

www.lindsaythecoach.com                                                                                             1

http://www.lindsaythecoach.com
http://www.lindsaythecoach.com


3. DON’T GIVE UP. Some people have their social media managed by other people, so your messages may 
never get to the person. If you don’t get a response, don’t worry about it. Simply keep trying to connect with 
others. It is a bit of a numbers game.
And, don’t stalk folks. Often the true personality of a big personality may not be the same as what they present 
to the world. If you are certain that you’ve done things that should have made you visible to the person you’re 
trying to connect with and they’ve not responded - move on. In a couple of months you can try again. They also 
may have just been having an off day!
Finally, in the people you pick here, just like with any influencer, you will want to make sure that you really 
resonate with them. You don’t want a bunch of eyeballs on you that are never going to be your target market. 
Connecting with influencers is not about popularity. It truly is about building your influence.
Weekly, connect with at least five people via social media that have your target market. Simply liking someone’s 
post will not get you noticed. However, if you post something that confirms what they are wanting to portray (ie, 
“Your book has changed my life”) you will often get noticed. Also, continue to be conversational. Think about 
what they’re wanting from their social media and contribute to it. We all like raving fans (and that definitely plays 
into the psychographics of someone who is in the public eye).
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